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ABOUT THIS REPORT

RESERERXBHBRABRMNEZNHSFERES .. F2014FRENEM £, E—LEETREETHERS
FRNTHEEN, MATHERTPROEFRENRENE, FETRSOLEEAS, BRTIRSAEE.

This report is the second social responsibility report released by Goldcard High-Tech Co., Ltd. On the basis of the report 2014, it further
disclosed the company's behavior and performance that fulfill the social responsibility, increased the disclosed depth and breadth of Social
Responsibility core indicators, enrich the substantive content of the report, enhanced the readability of the report.

IRERTESEE / Report Time Range
201561 B 1RZ20154 128310, RIERE, BANBBLBE HATE,

From January 1, 2015 to December 31, 2015, if necessary, some parts beyond the above range properly.

fmiHlikE / References

MRESETEHIREENAR (GRI) (TIFEREREIER) (G4) | BEESBHEZL+TTUR R EFRIRECER
(1SO260004t 2= (HER (2010) ) « ERIFE (GB/T 36000 1 2H{HER (2015) ) SEXABRE.

This report is generated according to the related contents of GRI Sustainability Reporting Guidelines (G4), Ten Principles of UN Global
Compact, ISO 26000 Social Responsibility Guidelines 2010, and national standard of GB/T 36000 Social Responsibility Guidelines 2015.

& [EHE / Release cycle
G EBR RO ERATM SEEREHERRE,

Goldcard high-tech Co., Ltd. Social Responsibility Report is an annual report.

18181288 / Designations in the Report
REFEANSEDE, TRET ‘S EERNEROERAT B ‘SRR . AT % B TF.

For the purposes of presentation and reading, "GoldCard High-Tech Co., Ltd." can be also described as "GoldCard", "Company" or "We" in
this report.

IR / Report Data Sources
AIREFTS BAURRE S SRR BRATEXIE . SHEERATNE. SRNARN, LATEENE.

All data cited in this report are from the informal documents, statistic reports and company website of GoldCard High-Tech Co., Ltd. Any
discrepancy of data shall be subject to the annual reports of the company.

IREFREN / Access to the Report

AR ELURERRFARZE AR IR . FAEMIRS, 1S5 (86) 0571-56633333,

PR R EHIR S B E Fhttp://www.china-goldcard.com.

This report will be available in two forms: paper copy and online edition. If you want to acquire a paper cope of the report, please call (86)
0571-5663 3333. And this report can also be downloaded from the website: http://www.china-goldcard.com.
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MESSAGE FROM THE PRESIDENT

2016 REREMMIINEI18NEL. X—F, B=
RTROEIBAEREFRIEZET, SMERTLIFR
S, EEWSDARETREN—F. X—F, 2
ERRIEEOH. WRRTHI—F, ERAEERE &
HE | TEEEEE. MEMAAME. SEERE
K—%F. X—F, B ROPINBITHESEE, 8
B HASMIMERSNERANI—F.

2015 is the 18th year since Goldcard's establishment. This is the
year of extremely severe situation in the external environment,
that Goldcard steadily pushed forward the management, still
achieved a breakthrough of operating performance. This is the
year that Goldcard reformed and innovated, forged ahead, even
is the Company firmly "going out", to build the smart life, to build
innovative talents team, achieve the smart growth. This is the
year that Goldcard actively fuffiled the social responsibilities,
strove to create maximum of economic, social and environmental
values.

BT “FERE" SIMETRE. RECFES TRHLTIE
FRENGEZH. 2015F, HIIBPHTEESE, R
STEHNEIER, BUITIBSMNERESED ISR, B
TH=EFI BREMTEREITEITALE, RST %
BE/M0NT8, ERBERGTZNE—S, AREE
iF. BREREE TEM.

Goldcard determined "going out" to lead the new development.
Transformation and innovation is the only way to realize a better
development for Goldcard. In 2015, we defined the direction of
transformation, set up overseas division, we are committed to the
expansion of smart gas meter overseas market, certified by the
Netherlands National Institute of Metrology (NMi) standard and
EU standards, got the orders from aboard. Took the first step to
the international market, laid the foundation for better and faster
development of Goldcard.

IR RIRFHIANER . RS OIFTIIRBEDRE RRIHAEK
IR RASERE . 20155, DUREIRARDAEN
BARCIFTASRAUNEEL, NRFTmES. BeE5 e
LEEELEM. MKNE. DERSERTNTERAPP
VM SRS, RETHFN—EURTE, B
AEEEWENMEINERNEE, BABEHHRERIE
PN

Innovative research and development enhanced the new result.
Improving the innovative R & D capability is the inevitable choice
for the sustainable future of Goldcard. In 2015, Onboard
Technology on behalf of technological innovations is emerging,
laid a sound foundation for improving product quality and
economic efficiency. Internet of Thing smart meters, smart gas
system and Mobile Application by Goldcard have been gradually
promoted in dozens of cities, won the praise of users, contributed
to greater social benefits for smart city development while
contributing to operating performance for the company as well.

BNEREE AN . RACVEERHRSRRHE
M FTIFEEENERED . 20165, ABARE
MR, AZMOEIEXR, FRREESEE
BER; REETHEEEREOTINEER, nEERE
ZIEFH, NRERAEETE T ENREAOER.

To strengthen management onto a new stage. To enhance
enterprise management capabilities is an important driving force
to realize the Sustainable Management of enterprises. In 2015,
the personnel structure of Goldcard has been continually
optimized, the talent team is growing, won the National Award for
the best potential employers. The company's ability to fulfill their
social responsibility is continuously enhancing, the brand image is
significantly enhancing, laid a more solid foundation for the future
development of the company.

BRei, SEtS, ERIINEFEIR. ERAR
ERFER, KRR, BT OB Dt
KREMEAINE, GHIEEINEFIIHX.

The pursuit of excellence and benefit of the community is our
eternal mind. Goldcard adheres to the core values of customer
success, Transformation and innovation, struggle passionately,
strive to contribute greater value for society and create a better
future.

il
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RN BERAR #HEI< / President of Goldcard High-Tech Co., Ltd.
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CHRONICLE OF EVENTS

Bi& / Month

1BJanuary

2BFebruary

58 May
6H8June

78 July

88 August

98
September

128
December

EBFZR | Milestone

ORICRRSE ‘2 BN IE LETHEEBITA “2014FiNIEEE/RR’
9 types of IC card gas meter "Jinkai" trademark was named "Famous trademark in Zhejiang Province of 2014"
by Industry and Commerce Administration of Zhejiang Province

BRAOBLEHREEZRIERTT, RS “HRERMFREILES"
Donated 500,000 yuan to special education schools in Shizuishan, received the " Honor of supporting and
helping students "

HR “BBGK, BEEXAR" EEERIT
Organized the "love mountains, blue sky and white clouds " theme Trailwalker

=REES

Fire drill of the entire personnel

HMIERHRERS BN KRKUEY
Zhejiang demonstration projects of the integration depth of Information technology and industrialization

RIOBE—MHHERERS

Released the first social responsibility report

HRE REERAMG R R TR TGRS S

Organized physical examination of the entire personnel and special types of occupational physical examination

NEUKIG1.6 2.5 MERESE=ERIT=REMIDINE EN1359/0IML R137
JK / G1.6 and JK / G2.5 gas meter was certified by the Netherlands National Institute of Metrology of MID
certification EN1359/0IML R137

HRINDRFEARBIFS “BNHERSER”

Named "Wenzhou patent model enterprises" by Wenzhou Municipal Science and Technology Bureau

EREEERSUEENMEOE) LR ONEIL
Goldcard Volunteer service team care for deaf children of Hangzhou loving training center for deaf
children

SERAPPIER L4

Mobile application by Goldcard Formally launched

FER2014F M IE WM SRR BIRE
Won the Outstanding Corporate Social Responsibility Report 2014 of Zhejiang Province

SR04 FRIERELEREENEER

Won the Best Employers National Award 2014 for most potential employers

HRBH )

Organized first aid training

HIERAEEREN FEXASKRERERE MEIRSITERE

Zhejiang Technical Supervision authorized "piston gas flow standard device" as the highest enterprise
measurement standard

@ —J\ X&

EREBRE

20155t =

RIERS
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GOLDCARD PERFORMANCE

X§21BHR | Key Indicators

f=RIZ N
Operating income
FEEER

Total profit

N SER

Total tax
WA=
Revenue growth
BB =B
Growth rate of fixed assets
RIS

Net profit growth
=l e

Earnings per share
BTt fES

Assets and ||ab|I|t|es

BRI NSER

Total R&D investment

PRES G

R&D funds income ratio

ERHE

Patent Number

Fmatg

Product qualification rate

BERHEE

Cusiomer satisfaction
BlEEES

Contract compliance rate

RITBAH

Total number of employees

5 [l A2

Attracted employment

EAESITE

Signed labor contracts

HRROBEE

Social security coverage

AT iR

Employee turnover

BRIl AR AR

Occupational health examination rate

BT T2 5t

Emloyee percentage participation of trade unions

ST

Investment in staff training

LEEFIN

Security production inputs

A E

Training time per capita

SRBRREE ,

Labor insurance products equipped rate

NtBIEEn

Public donation amount

£ / Unit

BTt
Ten thousand yuan
BTt
Ten thousand yuan
BTt
Ten thousand yuan

%
%

%
AT

Ten thousand yuan
BT
Ten thousand yuan
N5y
Hour

%
ATt

Ten thousand yuan

59,270
10,396
7,545

0.65
-2.18
-39.54
0.46
20.52
3,551
5.99
53
98.2
98.5
100
920
268
100
100
3.1
100
100
103
247
11.5
100
105.5

201 45 201 3¢

58,887
16,120
6,880
18.68
-2.05
16.89
0.76
19.47
2,054
3.49
11
97.3
98.3
100
854
267
100
100
4.0
100
100
59
163
19.45
100
200

49,619
13,827
6,169
39.31
248.66
44.6
0.65
22.93
1,883
3.79

94.8
95.6
100
721
276
100
100
3.9
100
100
45
76
33.17
100
70
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NEIXAIEE Company Culture

{8 IMENR B
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s BRATSEREL
IHEREELF REBIRRSRRSS

LABIFEIRAR
S mRN mRNERSS
NEFHEREISNE

Faicy %ﬁ
gk

NE)BHE Corporate Governance

ERRIVNEEIERBERIEEER, THREQSAENG, FEEHE ‘=R (RF:. 52 5F2.
ZI2R) MREREEER (TE) , LSt BRIl SRR, 52, RERE.

GoldCard attaches great importance to corporate governance by actively improving the company's governance mechanisms. The
company has already established a corporate governance structure consisting of the board of shareholders, the board of directors and the
management and set up two business units and a functional department for the headquarters' management, thus gradually forming a
normative and steady management structure of "Three-Board and One-Level".

HE2015FK, AREFEHEEFOR. HhEFROT, MUSFEIR; LFHAFRESE. 2F, FFRFFI0X

BFasil.
> £ Until the end of 2015, there have 9 members in the Board of Directors, including 6 directors and 3 independent directors; there have 3

I members in Board of Supervisors. Over the whole year, it is convened 10 meetings of Board of Directors.

+= 7AN A =

ABOUT US S RRHVEFSMR
I, S EFEK

A= [0 ;

23 EJHE5 Company Profile st st =

EFERERNBRABRITI997F, BR—RETTERRABUBRASRRSE, BRELHRIFEOH, Hid 20[) SEE 5

FSTRESRESHIERERSITEFRNERERSKERS, 2EHT. £ HERRS T HIRAREE ——— —
HSRROHIR, SE20FHNSHAR, EANBEERSTIASEz—. :

B8 gt o
20128817 B2 ERHIERYINELERZBHAMN LT, MATIRE—R EHAS, BERBH300349. BE5A, :
SRRHSMISTIMNE FRIRE, BEELHFARKR, JEASE, HeRORELREIE T REFNEFREMAS R SBEE g5
RRE s s hrEE
SR LIRMREI AR O, #Rs T — AN —MTWAMTSHINES, UWEFROERETHEM, LIS RERSH JBLTHE 4tk T
BENSESTE, BEe FROIFERIER A ZENAFHES00S Mim, 6002RRSAT), FELEFE120087 Sy T
&, RSHE36002F A0, THHMEEE—. e —

Founded in 1997, GoldCard High-Tech Co., Ltd. is a high-tech joint stock enterprise engaged in intelligence technologies and technologies LH"{"'*%’“EJZ =
I~ B = P4IR

of Internet of things and specializes in providing solutions for intelligent gas metering systems. In 2012, the company became the first listed
enterprise in the industry of intelligent gas meters, with a stock code of 300349. Through continuous innovations focusing on customers'
needs, GoldCard has provided high-quality and advanced intelligent gas metering products and intelligent gas charging systems for A
Chinese gas industry. Up to now, GoldCard's products and solutions have already been applied by over 600 gas companies in China, with {AIE e BEREF
more than 10 million online meters and a serviced population of 30 million in China. Under the vision of facilitating people's life, we will S&H et =
ceaselessly apply the up-to-date technologies in the field of information and Internet, devote ourselves to building future-oriented = o
intelligent gas systems and strive for becoming the best partner of our customers and the most popular brand to our end users. D 44 Hﬁ%
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HEFTEFEE
SOCIAL RESPONSIBILITY MANAGEMENT

S HFE R Theory Of Social Responsibility

S RROBEZHHFHRERS. 5L RERNEBELAARUGESRALERSS . A0E2FA8ZER, B2
FERIRRE. EREIBAINRSFORIR, JEEH, MABRRRSRE, UAAE, #HTFEIAR.

Goldcard continues to devote itself to be the most safety, most intelligent and most convenient public facility solution service supplier.

Goldcard takes safe as initial, and take intelligent, convenient and advancing service as premise, continues to innovation and builds smart
gas community; people-oriented, striving to be excellent enterprise citizen.

FEIMR
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TR EEHERE
Social Responsibility Management Advancement

EREHSESMMSHHENTE, FEMESSEARAEERR, TSt2STEEEE, MetssEe
HER, RRFRMSRASRSTRES, RTBEASBITHERINERNE, BRASCEBTEUAMA SRR
ERIAEHRROIFERE .

Goldcard pays high attention to social responsibility promotion work, continues to optimize the social responsibility organization
management system and social responsibility management system, enhances social responsibility capability building, through carrying out

social responsibility practice and communication activities, recognizing and selecting social responsibility key issues, in order to ensure
company’ s enterprise social responsibility full performance and healthy sustainability development.

1 HSBRERREERR

To Establish The Management Framework Of Social Responsibility

BET

HRRERS/INA

H
I]

1% b :
A B 5 G
Gl i % it
> i % &
b E i

SRS S

=R SEEERNG

REFEFRNEEIEST, WETHSRENSNERSE, SEBRUSPIRRREGSESNESLADNHREEA
RERER, 2016F, S RROHASZERSNARL T ERLRIE, RRLCREZE. MR, kS RISHE
RIPLRINEN, RIEATHSHEEEFERNEHRMTHT .
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2. gt = HEREEIR
To Strengthen The Training Of Social Responsibility

REESFREAMSHERH] IMEESFERIMBRRSEE, SHEERDHESREETRAASLIEERA
BEE, BEEMNSM SR ERE T RIS RIS R B o

2015%F, ARMATIIEEIHERERER, AABESMAEFETINTER It SRERRSRCE. AT
RIRFIIMBRB LS REERENANEN, T EHRNBTSREERIEAEED.

(3 =0 S ERMIH ST ERETF0IERIE ST HREMFRS
A

Case: The CSR report of GoldCard was awarded the Excellent CSR Report of Zhejiang Province 2014.

128188, N3] FHEAM0ISFIT AL LA FTHEELSERIE, FIT AN, FRMF014FHTY
AL TR FIRE R,

2015 RET Y 52
1 kit 25 4F B

WAL folb #h 2 ST 1S

(2015)

B R R RS
“O—HfEH=H

2015 MIHt Y2 RERABECE
RiTHeRERRELAHFRER

HBAE. TERELLS
zoae. 3 8

RBIM S REERINE
Identification Of The Key Issues Of The Social Responsibility

ASRREBEER, RBIETABNHERAERNA, BRTEEHSRETFES, HASILEETHEERE,
RS SRERRITT 7 RIFER.

MmEXEE5

Stakeholders' participation

ERRMHEGESISMEERS, BYRSZASEHTREEX5IRG, THIBSEERR, TRESELSSEER
EoiFsk, HREESRESERRREIRMBRES M FEEX S XENER, EHFSIEXS2S, RIREEIMEHEN
FZEXS KR,

Goldcard identifies the stakeholders by scientific methods and consideration of its own business and operation features. Through continues
communication, GoldCard understands the interests of each party in the social responsibility area, and actively responds and fulfills the
issues that concerned by each stakeholder by social responsibility practices. It facilitates the participation of the stakeholders and actively
builds harmonious and win-win stakeholder relationships.

FEIERTS ERSHE MBS

EHMEFREAS; SEATAERN);
BRHEN; RRERERRE;
s ol R e vt EEAS BRI, 125 RIRDE6

| EIF B R
peaa ERATHEBAEA
KEAMEE; STELEE; B ETEEEN. R

o BERe T RISEE; FRNEE, RAKRRE AT/
L BUESFEE, RRSRLNS
WERE, RTINS RS EREER;

= A IR B R SHIER AR
SRS B ERES

EFEER; NFEESE; _
EURIEE nFEs BSieT BTSSR

EEkEE AT, AE. AFRI; -
AR TIE; HRrHEE
e e FRAREIRIOTIE; FRATMSAE
(RIS BASMERIESEN;
. SRR R 2R R R R TS R RS
- RS RSETEE; BT, MRS SE B
SHEI TS (BSRTER, FEOERE
YV ATFEERALKRER;
SRS . A; LT s R
- mERT o LTRSS (E;
PRiS TN EEBSREEE; e,
. FREEE. Seiit. SeRSTH
TEEENY; BIREAR
- I RER; THItSANEL;,  FRSESGD; 5ISRTREANEL;

iEFEARINE S5 KER
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LB EMR

Social responsibility achievements

HSTREMR

Social responsibility achievements

2 IN/Honor

2015FEEFMETUINE (REMEMERIASERS )
China Torch Program 2015 (Home loT Smart Gas System)

EFRMETTHE SR El
Key High-Tech Enterprise of China Torch Program

EIZR R AR

National Software Enterprise

2015F Rz ERERNEER
China Best Employer Award 2015-The Highest Potential Employer

RHZER

Ministry of Science & Technology

FHRERMIES AT B A D
Torch High-Tech Industry Development Center,
Ministry of Science & Technology

ZFMEENERR
Commission of Economy and Information Technology

BERBEItEAFEIH S RESEETE
(BB R

Zhaoping.com & Corporate social responsibility and
employer brand communication research center of
Peking University

ERFEHARE
National High-Tech Enterprise

BN ERR BRI

Wenzhou Patent Model Enterprise

‘EFMEBRNMBEANRSRERERS MER20155
REDBARRHER—ERK

"Remote Gas Monitoring System Based on IoT Technology" was
awarded the First Price of Technology Progress 2015

ECEHLES

EC Type-examination Certificate

T ERFEAT

Science Technology Department of Zhejiang Province
BMNHERZRARE

Wenzhou Science & Technology Bureau

RIBTHBUT

The People's Government of Yueqing City

OIMLFFSMHEIES 2RIt Sk
= N OIML Certificate of Compliance NMi Certin B.V.
D HIEEFESHERS ’
2014EmT AR SR ERFRE - i o
The Excellent CSR Report of Zhejiang Province 2014 2T (PROMIGIE] STl ¢ HRemeity e 3
P ang Information Technology EN1359iEH
EN1359 Certificate
D pAR=EE =1 HNIELIEB . . e
Famous Trademark in Zhejiang Province Zhejiang Administration for Industry and Commerce ‘;Eﬁitﬁﬁ&;ﬁﬁgh'\/ﬁﬁﬁn Eirntl RS EineE EE/I%?ﬁ*%%EI

IrIa T EE~R

Industrial Brand-Name Products Enterprise in Zhejiang Province

ExRZeEFAREC—% (5 )

National Safe Production Standardization (Class B, Mechanical)

R _4

A

INTERERREER

Zhejiang Bureau of Quality and Technical Supervision

InlEeet~HEERR
Zhejiang Administration of Work Safety

5

4

1

\
‘N
3

A !e"”

"Piston Gas Prover" was certified the Highest Enterprise
Measurement Standard

MTERHREMETEIE

Model Program of Depth Combination of Industry and Information

N
Wﬁ»‘

Y

Zhejiang Bureau of Technical Supervision

HMIBEFMESNERS
Zhejiang Provincial Commission of Economy and
Information Technology

¢

\id
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CONTINUOUSLY CREATE ECONOMICAL VALUES

HEREERIE:

Key issues of social responsibility

s, BhrleeR
Support industrial transformation by prudent operation.

2HIsE, FEREMNE
Promote brand value by global operation.

Rfges, Bhrries

Support Industrial Transformation By Prudent Operation

EXNEFHESNTURESFEMENERHE, 2016F, T RROEESAITANLERTHLRSE T, LN
TEEESENTFRAR. HILEEEWSHNEN, ARSREINAWSUFMERAEN, MBI SRR S
&, RTESREBMES, TISCHENEFERARKR. 20165, ASSTMEWIANE.9ZTT.

Against the new normal economics and continuously increased industry competition, GoldCard has achieved a steady progress of
operation performance in year 2015, thanks to the leadership of board of directors and efforts of all employees. While consolidating the main
business, the company has been continuously increasing the investment in business innovation, expanding the business scale of loT
measurement meters, actively building GoldCard mobile IoT platform and practically pushing economical transformation and upgrade
development. In 2015, the company has achieved operating income of 590 million Chinese Yuan.

ERRME=FESWETE
Comparison of business performance over the past three years

i3 vear | 2014%/Year | 2015%/Year

BN (BT)
Operating Income (10,000 Yuan) 49,619 58,887 59,270

ERE (B7T)
Net Profit (10,000 Yuan) 11,642 13,608 8,227

EREM - 2015FHERRERS
SOCIAL RESPONSIBILITY REPORT OF 2015

£IZE, EEmBEMNE

Promote Brand Value By Global Operation.

REFRANER “EHE" KRN, REEHASNERLEHE, RIRFRERLESE, S5EFHHERTIE
FREREE. AR RARRE, BRABSERZSHNERN, BENTRRENREER.

The company actively responds to China Go Out policy, steadily promotes international progress, actively carries out international strategy

collaboration, and participates global market competition and resource allocation. The responsible brand image has been gradually
established along with continuous improvement of product quality and global competitiveness.

F =60: SRRBBHEETRE—S
K4

Case: GoldCard moved its first step to South American market.

VeEh—FHE LR A DL ESEAG AL, 2 FEBNTEBRAEATHN S —2H, FHHENES
AT T RAFAARA, 20155, 2 FHTHETHE —F, LRABANGETHOE —F . HRBEFSHET
GRA A TR R, A5 RBATT RETI B A, Ao h ik R E P &R IF100%RIELF &R, e
TR AR SRR P B &M

F =) S RROSMERERRIASAE
»6 Case: GoldCard participated World Gas Conference Paris 2015

20154, KRG AmT PERAMSAR ARG F2XEEDCRERRAAKRS, FAERSLERT R4
WAERAXRAE, FRUKRXRAARICTLR, WHRMEAFEFTHFERARL, B3 TXIE P LN
JEE SR, ks, RANNENBRTIZM L TS, SAHNE RYF T 3 bt B R, JdtwF
AL, TEHEFTHEAZ, it FTRMAEBIRTHOITEEARLR T B EA,
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2015F 2 RRHF AP OHERBE
Project list of GoldCard Research Centerin 2015

IR TR

INNOVATION-BASED TECHNOLOGY PROGRESS

KT BRREREAR, SIRASENSEFIHRI, EINT ASEE0RS

B SRR FRE] e
T BEEERTAEL  eeomz.
X . X R EFYBRRNEARFSARE S DA L, SXASITE. SEEIEEISR
HAHEESNE: o 2 PRTASEEIERR  am awmesemnmsTe.
Key issues of social responsibility
IR SRR, WUE T BFroedhss), w7 s, B
e IR R RIS REFICHREBERAERTH R, RS, SURATIEAREE,
To promote the building of innovation system 3 ICEEEMHERL BARENALOT ATEETR, ESHENENEEE, [HERAFEHRA
TENRTHOREEGENSEBERRENFPCRIE, B TEMIRE, BifiR
IBFEE0IEREEN S RESYRI0E, BIge F KT,
Toincrease the capacity of independent innovation SRFICPU-KE (BN R, BAIRLANESAMIIEER, AAIRR 7 508
bl em s RS, FEREMEABEEAEA GRS, i BAOSRIGREAE
AT R L WA SBEME = 2 SN, g N —
31T LR R 4 PHCPURREMER e oyl smemit, Smsmmel, REMHIHRRIHRE, 8
To lead the industry technology progress SRR .
PBOCRERBMAERRBIRITESARITNEMREABFR, HEFEARR
. R 5 PBOCRErEMAE TERRIUE (PBOCHEE ) , HRESEAEHPERGR, Baheizs
HEHOFARER 1, H#EE BTN —ERS SRR EREE.
To Promote The Building Of Innovation System ‘
BRIFARSITEEENERBRERITE, FESEES. K, ERA.
SRBOTURCERAUNAE, REFUZOFREING, SONRSERRBZONTS, FALEERKFORLH . WESTRBHER AR . WK R ACRIMEMSERERIZA,
Beph, PIIRRHE RN, $TSOIFA A VBE 7 B ER . 20154, ATIEHRHEFIAIRE25H, RAKD T 6 AR Baliafie, aRUh, TV, TRIMBETI, ER), TREL,
e ST AR s R ARl ERBEHK, LRFRNENTASHS, TUSREHOEIRSE, B
BEANEMENES, FREF IFHHED, RIFIHSNEREFE.
GoldCard has been actively improving its technology innovation system and innovation mechanism, and striving to build multi-level
technology innovation platform, in order to develop the corporate development center to international level, which becomes the solid ER SRS e HEMEERBIRESERENNERER, @R ERERSEITE6E
foundation to speed up the commercialization of research outputs and build and innovative enterprise. In 2015, the company has TR SR ELR N NS EI=E05 RA=(H Y A DR AR o
implemented 25 research projects, which hugely promoted the development and utilization of GoldCard gas meters in the domestic and 7 EASMER %Dq&rﬁ’ ERRIEFREMNASIBE, MMRDEHRK. BZRES
international market, and also benefited the industry progress. 5ehk.
8 BEAMEEIERENSE TERZIEFRAIE T BT IS IR AN E D ERESSEYl 7 RRIRAT R E/METNRE .
RIEEFPRRARE R TRk, BERAE. Tk, TERBIRAT
9 CPU-REREIASE CPU-RRORSCHIHUIRRIZE, FTEIIREEE DI LIRS AT, R
BRI .
BT EHREEERIRRIRAIEE, IEIPrEUi2INae s, RATERRE], K
10 ICETA/SEFE RnRrRERIYIE AL T AME, FHOEMEINE, FREEIIATSEM, 18N
" TIRSRBE T ANIE, Ba05FRFEAE)), fE8000KVATREIER T, BEf%
R SEIREIEIT .
11 BN EEFERE WITHAESRARVN ERTSEENE ERNR ], RSk,
12 [EEELEH Esh BB R 5 SCHNREEE R, FRREERE AR A, ST REAL.
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Project name
TEREBEE SN
R 2B THMER S

W B
Description
FEDRRIRE S, EIERISEARIRESRE, STHRRIISERME
BORRE, N ER, Rer-mhE.

14

EtRFE N EIRTE

SMERNAERIESZEE. AARKE. METZ, RIHFFEFHAERERTS
=, BE-moNmRIRTRE

15

B HRIBRES

BRI BIE—Er-mBEsnBEMBRAS, sEEEIXsEFMRBIRSEE
S, BEzEERM.

16

EalEERS

RITFHRIE—E-mBERER ErlErEnIRi RS, FraeaertaesE
HERIRBIEAE S RESREIER. BanzmBE=MR.

VIR S E RSt

ETMBMIARRIER, RETBALTEME (Ba). B5. BE) , =
PHEHRISHRERAITIEM) J=5), MRT FRBMIERERIEMAITFE
55, ReTHIRRERREE, SESEI T ERNERE, RRRSEIEIR
PEBEBINEHE, SES MK AEREMIREET.

18

BReLinn e RF
AndroidhR

RERGNINFE, EEPERENSERRE, BRT ERNRMTERFHEIL
TPFRAGT, SEMAPPRIES EM, F—IREAEERNET.

BRERSEEEREVI0

BSZRGRLURREMSARIZEETS, EESEIME. ICRHERS
. TEITEINRER. IERIREER, DRIREETeAREE. R WEE. T
FEHESRRAIER, EIRBEUAREMSMIEIESRIT 21T, B
LRSS ERE

20

BERSSFAV2.4R

STFEEMRSR, PRSASNERANEERUREMI O SRS,
BiniebE, EREE, SEINE, EMERESERRS.

21

BERSSTFAEV3.0R

MRSFERERSIR, MRSASNEEATDZEREEMBRSIILERS,
iRbiEsEE, SREN, REESTESMRS.

22

EFEERS

NEFRMBEFEE, SIMFEE, RESERE.

23

EERAPP V1.0iR

EERApPRI AR, YRR Mt shEEE . IR SIFRIE (SHaTR
. R, BITRES)  RESTIRSERREER, AREDLRER.
REEA . EERappaI BASAE, REEBRHTFE, BERSERR
=RE. BRUFETE, BAIENEE.

24

HEEE100IR

“HERE100" SETRSICRESB IR, REATRPERSEVATHE
HORRIRL, IR DR EATREL. T REIR.

25

MEERR

NERAPENIN “TER" AppietERlIRss T, FRIEXIMIHEZET
NEBRIEN. KSHIEFIRSEE. AEERS . GESMEIERM
B, SR, IR “SER ApplREEFIRS .
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el =EaclEoy

To Increase The Capacity Of Independent Innovation

1 INARHRBIFTIRA D E

To increase investment for technology innovation

ERROTEIMARHZ O, LRS- RMUSHRAEE, THEDREIAZ0RF. 20159, KA
RS, 55157T, FEIEKT72.88%.

ERRODIE=FHRBASIN LR
Comparison of the operating income used for R&D investment by Goldcard over the past three years

Ty iamear | 2014 iYear | 2015%/Year

FHRBRARIRAZE (H7T)

Amount of R&D investment (10,000 Yuan) 1,883 2,054 3,551

2. FERE B A MR

To cultivate the team of technology innovation

EREMIERTERROIFHIERR, ENEFUHFEAS, B (SIFRENERNE) . (IR IRELHEED
%) . (REEEEDE) FOUMEENE, BMRTEIH. BRAT “BRM+EE" KRNI, BRHREES
©, 8T —XEEFEEHERERORARE; SINEAHPDERRX, BAFEMREEAS; MARERELD
B, EREFENHINEEVEEAEEAT .

HIF2015FK, ERBROMARARAR289A, GRATZHI31%. Hd, EEST1E, SRITIRIPIRIRS
2, PRIRIDERIR1BE. SIEBLE1R, 18, ME2748.

3 BMANRF=AURIF

To strengthen the protection of intellectual properties

EREHBEIEADFNRFILE, SRAFRFIROE . NAMRPEEEEENTIRE, ISR RN
RIBERTH . HE2015FK, ARREEMGNRN120I0, EPo3MERTHIED. 16TURA~mBICIES. 56
TR ERUES
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S| T AL RHR B

_ D) =fl. 2ERAPPIIEEEATETS
To lead the industry technology progress -

#  Case: Golden Housekeeper App creates smart living platform

1. REFR R HMEER ‘HEN+ SB, S ERGEETICEBIYETR ‘SERAD’ , FAMHEE10077R,
To insist on technology innovation RIFMRRTICERSERYEHWITR, “SERApp” BHHEBEFELUREATL, BIAppRAAIAE
S e EME. HXED. YRER. SHEVE, XHTIMEEEETETE, MUBD TRSBREELTHE
NEREIERAR I E N RTANRE, SFEFHNMES: TR, BEETIESL, BUTHSSRE.

WITREKREE, EEE0EE. TERETRIER, BUEFTZ. REREFEAE.

T ALIHMERNRITHE TRBEIL, RALSHFIETS, SUWBNSHRCEBIRGE, FRREERSFESREN
REERS P REYFBEIRS RIEH BN A0 .

WITFHEFHARAN FUSREES . THEEDS. HRE. ENTSRENETERIRI, F T NAREEIT
EHENE, BETRINRETRE, Re TRl etRANSETS. RRESEE.

2. BUFE AR

To innovate business model

S RROAEENTEEEMS=FENESSEN, M2RSMBURCIF, RREE “KFE, N2iF, K \ a '
B s, BT FeZENRSER, FEAsreiEnE, Fie ainEeissEn. = l‘kfgr
. - V- "‘)\
F‘ =fl: 2% ‘TFE" BHliEl E
d Case: GoldCard Cloud Platform business model - -
o Ll | |
EFTRBEAETFETRALA =, RAZRREEF XEFHEF, E5F 6 TRLMSF XAM, P A R T ST V// EEREERE

® KEZFE . FIGPRS, LORAFBAZHL, BT L, EoLSH, HERBEERS;
@ DA EF & TAHMRAA SRR RGBT IRS A KRBT

@ BB S =T & WITAPP, AT, A, RITFRU@IEAM, ZRMIE, AYESFEARRSARLS
AL E A% 6 £ E RS

® AL AP G B AT R AP IR

GPRS [

ERRMNSSHIBTERSTURE—R
Table of the national and industry standards that GoldCard participated in establishment and revision.

R RERE SR

2015 EE R E GB/T32201 ( SR ELT)
2014 LT CUTA49 (RIS
— R 2013 EISRIEATE JUF1390 (RIS RIS BB E AR )
2012 EZxRITEE JJF1354 (ARt SZRBITITA AL )
= 2011 FEERE GB/T6968 (i=ztissk)
BERS =T
2009 FETAARE JG/T162 (FEImENEZRS)
2008 RE{ TR CJT112 (ICEERMRSE)

2003 T ES i DB33/TD403 ( FJ Z&IASE )
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Zxiz g B I
TO FOCUS ON SAFE OPERATION UNREMITTINGLY

HEREERIE:

Key issues of social responsibilities

BT eEF AR
To improve the safe production system

B EeErTEE
To strengthen safe production management

TELENBHE
To improve safety emergency response mechanism

BIELeENWK
To create a safe production culture

ReERLEAHR
To improve the safe production system A ram

REEFRARREREEFEFT
ROEZEN . S FRRNSEENR
SEFTE, 2Nkl rER
REZE, THiezed 24

ERELNE, 20155%F, QST RERIZR EHHIE
NAZERER, BRESEFTEFH S R
B

]
The safe production system is the important }kxﬁﬁﬁs’%
guarantee for production is carried out safely
and in order. GoldCard has been paying high _
attention to the work against safe production, LTI/ AN
fully promoting to build the safe production & K&

management system, and continuously
develop the safe production management
mechanism and organization structure. In
2015, the company established eight safety
systems to ensure the safe production is
carried out in order. B=iIsE ERE
iz (¥

e e

To strengthen safe production management

ERROBZLTAGAE. IBREE . BXRENER, PERTEUZEEFERRE. BIEHARZ2EE
E, L (ReEFREHE) , RAFEMGERLRE, FEMARL2EFR/N, B (Z2EFRARES
E); RiE “WEE. R B, BUREER, AR2EFRREART (R2EFRRREDR)  2ERERRE
EFTFBMITR. 20155, RAREERAN247H7T, BRweELEIREEE—X,

GoldCard always emphasizes prevention first, strengthening supervision and duty fulfillment, earnestly fulfill the primary responsibilities for
enterprise safe production. By regular examination of safe production and implementation of Regulations of Safe Production Examination,
GoldCard identifies and eliminates the potential safety risks. GoldCard continuously increases the investment in safe production and has
built the Guarantee System for Safe Production Investment. According to the principle "who is in charge while is responsible", GoldCard has
strengthened responsible bodies, and signed Commitment to Safe Production Targets with those responsible for safe production. In 2015,
2.47 million Yuan has been invested in safe production and specialized inspections of safe production has been carried out once a month.

o) =6 EINEPREIRA

#  Case: Investment in fire equipments

LRAKAFRKAGEREAARRK, AFHERNEXRIEUNF F—ROARLTRAEAHRKER, #F5
DBJ15-23-1999 { L A #Akt (HFC—227ea) & F A KK K R 4%t HIE ) &1SO14520-9 ( AR R K R %4
WA R AR ) RARTTAT SAERLOZR, AARKEER ., FHHE, EXRATZLANTE
K& RAFE B LG TR
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TETENIHLE

To improve Safety Emergency Response Mechanism

FNGRRABREMSHEIER, 2016F, SRBROBEITHEDT (RENREGRIAR) , #—SRST Y
MEREFAIONEEES, SAREMTAGIRD T REMESHRISHIRE, RIETRARTHRFIITERZS.

To improve the environmental emergency response mechanism, GoldCard revised and issued Environmental Emergency Response Plan,
which improved the action ability to environmental emergencies and prevented and reduced loses by environmental emergencies at a
maximal level. It ensured the employee's safety and environment safety.

BELEETXNK
To create a safe production culture

SRR TELELEUNSEER, KAOHZEWEE ., BEATARBME. MEARS. FEREEEBNF
RESREMREHITR2EE, MERTLEE)|, MANIELNE, SHENLREXHESHAARTHETIEN
+iE.

GoldCard focus on playing the guiding role of safe production culture, vigorously promote the building of safe production culture. GoldCard
has been promoting the safe production through the company internal network, official account at Wechat, TV screens in the factories and

company canteen, and various media channels. GoldCard strengthens safety training to employees, increases emergency drill level and
works hard to melt the safe production culture into employee's daily work and living.

1. HEZ2HEHI

To arrange safety education and training
ERRMHIFEFRZE2YEREI, BL=RREHE . WEHHELARERI00%IFE LN, HEPSmeeEsmE
Yo 2015FREISHIIHESINESHI, TE-EBEEIRNEA229NT, BESMEIERT AR, ZEEER
R7INR.

EREM - 2015FHERRERS
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f_a Rf): BRERZLIMREEI
d Case: Training of safe production knowledge and regulations to the management

201557 F, &AL R TAASRITEER & 4T
(20150 AT %A A Z k) #F)l, iLAKREEAR EH
KNREAEFHEERFLEN, BREALAL
XA FOHFE IR, A FR, MIREA
[ L £

= =6 BREES, RELSRE
#J  Case: Focus on safe production to ensure employees' safe lives

FRHEAR T AG &AL, 20055128, AdaR
BAITR T A S AR R, HERTTAiEHE
ORI T E R RAE N, A ARG~
T AR,

2 RTENEES

To implement safety emergency drills

T RRHEPHARBENZERS, ARUESTREEMRANRIZEREED . INIRINREEN . BRIRBILEREHTELE
EHERES. 20155, AESINSEIARILI63A.
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TSR AR
TO STRICTLY CONTROL QUALITY AND REFINE SERVICES

HESEESINR:
Key issues of social responsibilities

EEFRRREE
Improve product quality management

RBAEFRSEEH
Improve customer service capability

RErFfmREEE
Improve product quality management

1.2eREEEKR

To improve quality management system

= TROEAR ‘S FRELFLBENL" HEM L, THEEREEBHFRER. £1S09000. 1ISO14000k
OHSAS18000ARMEM £, AT HRERERBRIZFADASNERKE, F2015F7BHATNSNFELT
ISO27000ER L2 EEIRAR.

A EFURNO R EFRR AR E R, £2015F98 & BISO9000K&ISO14000H AR, EREREMNTREHRAKERN
EZ DR RBEERD), WHRRARERETSAMAF RIS . REHEAT26ERNHR, AFRFEENTENR
fiz, EBSE=FRFANAMEZILF, BIHRIEEHRERATER.

REIRZRIRISO001REBIRARAER, HITRMREE. £ ieEhSh AT . E2ZSQEHRSERNSIM
QABMUENS], KORATRESEEENIIKT, BRAZFSAPRERENRIRS, TEsSEEE M.

] =fl: WiRsk, 11§ ‘6S” (EMAEIL

#  Case: Towngas as a Benchmarking, build “6s” excellent application enterprise.

201547 H b4 L) AR AR VS A R AL EF, 2 FRBAEAITH, MmI6SHETERS, H
RAFH RN T E, 23T “65" FRAKAZ, BTHIHMREBEFTHEE, £ “65" THALRFTRAGH
W, HBIFHRERG 6SHEFRMAL" i EH 7 RB AT T T RAFG A,
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ERmEANR, HEfTEEmER

to popularize quality knowledge and carry out comprehensive quality management

2015FEABMITREBAANSLT, AT ABRSKFERRESHREISENEYE . N2015FFDFBRERS
MAMEGNEE, ZI3AHFRERGITRENRE, FI2015FKBERITFITTI10ME, H2016FNRES IR
M7 SERIERERL .

TFRNRARREERRTHRERIR, REEE2010FRRMEMNIIERASIIR, ERASAEHFRETIPC-A-61089
Hill, EFERREER. BT, BLSINEETWTS169490SRARES (B) “THERbE~4" ) , Er-mAA
WEARNERES, ERFMEATENNAE. ANEFEQEMLE, ERRITIFRIRE TR TXTT
fly, REVSLRIBIBTDNRIEHFE, NTEREEXE . RERERELE .

F/ 201: £ERBIENS R RESPETIE
)

Case: Goldcard’ s promotion on staff quality improvement work

SRAERERSEHHLEED), QCCREARAKRALE, £RALENEHZ—, ATHAQCCEHL
MRLTEAL, RAwA R, REBHRER T T HQCCHE R 464 JF R 5] HATQCCHE A 5% Bk A8 25 -89 3291,
R —KAETHRERAENL, EH BSOS

QccHl

3FTEERKI

Build informationize factory
> RRDIFEIEHATEEMNRER, BUTENFNL , EFEEMEASNHISSHNEINESSNEEIE, TR
. EERMNNMER=AES, S = lEISEE:
® SEIEM + EIEE . @ REMiitEESHE. O BERMESET. O [AERFB.
O TS RS, B85, £5. TESEREMEE. £ IEERERER. XBIFARGE. IELRERS. A&
WIES . REEESHTRIRKEEIE .
® [TRETILRZRIBIRE.
BELNEMEEEEE, TIEERAIENTIWMTRS !
® PR SRR RS @ SENENSRR ® SRFNNHIEA ©® PRENIPRSS 0T .

El

o
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BT == AZab
f_B %) £RTWA.0, FETSEFAT TE}," =PRSS A7 , .
#  Case: Goldcard industry 4.0, continue to build digitalized factory To improve customer service capability
AF T LA 0N KMBEST MM b ARHE . BT RATHIE R BRI, PEA S S M 1.8 e = P RS EMER
IR SHE . SNSR SR TS R A IBHE, < 5 B OB ATHOE DA Ao 3 A O AT strengthen customer service infrastructure

AT EFRSER, WEKERBEFNERIIRIE, 20155 RRMIREEL TCRMAS, F—HERARRM
THEFARFHIPAD, FIEEFIRSARTIRERE, 18587 =P IRSIIEMZIRINENER .

2 RAEFRBZARKF

improve customer service standard

ERRDET TR ENIRITIE, GBI ABIIMEAREDRAE, SIET —RINFIBREMEZANS . 2015
F, REEQREDELEARAR, BRARTMRZARELRAFIIED, EIEICHE. SSRFMIIAKEE
%, IHZRIARI=RIERENER, DERFRSTEF.

SHEREFRESHEE

Carry out customer service satisfaction research

NEHREFRSARMRSERE, S FRORITEFRSPOGEEDHENS, EIREDEIMARNTIRIZARS BT
BEMIME, 2016F 775N EF T T IRSHEENLNS, RESHEZEI9% UL, BRSEBEEIX8.5%.
2015F NAHWEIZFAERIERAE, FHE2E

T RHERHEEEE
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RIRBWNEFENE, EREVERNER. ERROHBNSFHATNSIN, FHELRTFERE®D, 20155,
ERRHHABRTI20AN, EFEFBTA391AN, BHAHK289A, DEIHRTL2E43%. 31%. 2015FRE AR
L EARSHM15% EFEI283% .

|_| J\ =] -IJ: \ / E Employees are both an important wealth and the development foundation of an enterprise.In 2015, the company totally had 920 employees,

J\ E including 391 common workers, accounting for 43% of the total staff; 289 technological R&D personnel, accounting for 31% of the total staff.
The staff with Bachelor or above degree was increased from 15% to 23%.

ENTERPRISE'S WEALTH AND DEVELOPMENT FOUNDATION T

I =0 SFRROEBHSBIRLEAL

HEES(FESINER: # Case: Goldcard social recruitment of disabled people
Key issues of social responsibilities X
EFRHEMALTELR, T EES LA THANHLGRRBR, 28 LERECER AR DB

0 {B2RT S5 / promote employess diversification FR, AAEREHEALRER LA, 20155, NABBEABAANL, FALRKER LEE, RIERTH

TAEAERR,
O {FFER TG / protect employees' rights
== =3 22

O BRI AR / help employees development {7?( BEF'\I*REEE .
guarantee employees' rights

O XERTHE/ Care employees health SERHEVRER TEAMN, ST (REM. B, 2EHE) . (XRTSNRPNE) SEREIHE.
EEEERHl . RTEESREN, FRKEBEXGAMENNE, SRISITSHER, SaRSER. Ali—sH9
EIE100% .

BERT ST

GoldCard attaches much importance to the guarantee of employees' basic rights. We continue to implement anti-discrimination,

Promote Employees Diversification anti-harassment, anti-maltreat system, female employee labor protection regulation, and other basic systems. We adhere to equal
employment, employee free will etc. principles.The company will sign labor contracts with our employees strictly in accordance with the
relevant laws and regulations, and the signing rate of labor contract and the payment rate of Insurance and Housing Fund have all reached

100%.

450

400 —
=) =6 S RROGETIRR T

350 ¥ Case: Goldcard revised new stuff handbook

300

550 AN E] A KM, B ERERBEA. 201550128, AAFRPSFERFLBRA (T F M) MaFBT,
St i T ARE S ERERB, AR (R TFM) RRTETEHEENTHERAHER, BRXARER T

200 AR ARET A H A I

150

100

50 1. RTEFBIERIER
0 : : : @ : e : @ : stuff salary and welfare system
16-25  26-35 36-40 41-45 46-50 51-60

REBIRTENFREREIE . EIFHEEF, BFHNH, RERTHOFMERTLA. BRALTERSFONLU
FEERARBLLH ARFRERSTHE E. ItHh, REmREATIRES . B, RIRE. TEXR. FERRMMOSSMATER.
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F‘ =f: RIBEEREES
K1

Case: install heating in staff apartment

20154, Al a4 5| HARMAY RE, FREAER TRELERAN . 2N R AR % afife
RER, RLFEEEXT2015511 A FBRBEE A, BE LR BIRILIER o) | T RL LKL BN & Xy
BB A S 8 KR

2RIRESS

Employees' democratic participation

ERROFTHORERTINEASER, THEeIs, ALZR%ER. AFRATITL. BEERE. HEAMHSEDP
EHFITREEE. RENE. RES5. AORISXOERERRITMR TEMAEY, iR TH#RIINDME .

I =6 S RRHRIRTRIGMZRMIH

#  Case: Goldcard sets staff proposal improvement reward system

20154, AR IR TREKELHIA, HMR TRBREEL, RETAITREFEEEOEL, K5
JE, A8 B BRI ERF2995, P —& R Tk AR5 4 A E R AR E R % 431,705
A, FIARI120%, etk Aoy R T A G 09X K, BMAT A T EAFER, RBREK G F) A3
LS4

Z) =6l ERRHFRERFEEEPE

#  Case: Goldcard carried out staff satisfactory survey

2015410/, 2FRp@ncna FRRIELHELAE, ARRAERIALLHE, el A 2 4300
B, EDKET5.2%, R LB EA0%., AEASMSL, THERY . AESS. THAD. FHiaA, B
PWREORF BABNRALEL, AXKER T LS EE . HEFM, T A4adkir, L] A%
EIPAE RU R4

= = ATRERFHEETS
#J  Case: chairman of the labor union democratic election

EREM - 2015FHERRERS
SOCIAL RESPONSIBILITY REPORT OF 2015

BAhRTERE

help employees development

EUWPERBAFARINIE . £ RROENE TEEXRNWSEEIKFIEH, BISEEIIEE, SRRTAR
FIRLTES, TURTERBEELE . HERE. 2016F, RERNRFRSEZIITIE, BIEEFZ10377T, &
YIBZAHB72AN.

The development of an enterprise lies in talents while the growth of talents depends on trainings. GoldCard has always adhered to the idea
of giving full scope to the talents, letting employees growing in their posts and achieving the common development of the company and
employees. In 2015, The company has provided an improved training system for employees to strengthen their working capability from two
levels of technology and management, training fund is over 103million Yuan, 672 staffs participated in.

I =0 S RRMFRB015FERERRENEL

#  Case: Goldcard awarded 2015 National most development potential employer

EFRHKMARETETERIE, AT, AARN, RELEL

Fo. SR REF ORALERGEN, AEFATHEAREF [ tnexananstg
4, WA T20155 2 ERAARANRE R, :

=R ERID IERIEZ
|dcard internal trair

20154, A8 H5T AT
FAHR), EE T ANEIIRA
H, EXNAAFET 5393
WA F, AR TE KA
NAHYTRAE.

=) =6 2FREG &
# Case: Goldcard “talent plan”

SF/AFEH—BIEERE

200551 B 12, HAAEALRFEMTENIERSNT LA TLERLW, FA-ETH T
LEMRATRR, RBGRATNTF:

Eit, £FROBB=R/BK, BB —MB R TLERANEE T L2 WoE TEMRE FRE.

AT Ry B AL S AT S TAE, 20155, NS 4R E B
A, ARTAM—AARMINGEEFSH, QEAINILZ, £LI
fo, MFRE. FRNB. BRINAFAR, BRTHALGRL
Fif A B IATAY
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=) = FIEEE—%RTEESRINE o
= - . - 101%
#J  Case: manufactory workshop production line staff skill level certificate 100% 100%100% 100%100%
o 100%
AR —E R THAEHAE, MRS R A SRR, AR &R TR FSINE, AR5 K,
100% i T ATH AL F PUNE H 4, 62%89 R THRAFHES 99%
98% B axx
. 97%
—45/28 A8 97% W =
" 9%
95%
94%
20134 20144 20155
HHERAEL RGMEAR ERERHIVVERAGEEER
GoldCard's Percents of Passing the Occupational Health Examination

FERLES

rERTRRE

Care employees health

SRBMIBLTEIBRANKIR, FERTTIEEE, BREERT, XEQMRT, BIFRER KRG, BRI F#RRE
YIREERTAES), FRIREIEMED LMD SE .

GoldCard has attached great importance to employees' physical and mental health, actively implemented occupational safety protection, BT RANHE LB RAAA R RN, 1850 Tk 4,

and conducted rich and colorful recreational and sports activities to provide them with a comfortable public rest environment. BEAEE. AR IR H A &%% WIS EER L, A

— R Loy Fk, AR TeSH,
1. R TR &2 fe R ’ : ’
Employees' occupational safety protection

SRROHBWARTITEZR2RENTIENE, HBRTEMARFATTEREPNERER, REEENSHRFA
@, MBRLEEE, RERISHER. 20165 RS XL EEFRINERE]I710/08, BEZEAL283
A, REHRIERRFERE.
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F 6. BSRTEHIML ir(jﬁld%ﬁb‘—??@% |

# Case: advocate staff excise culture Id and care for employees
S FRAE B A, 2015, AAMBAMIAN A BITFFI R, HHRFROERT R Tk, £A ABEEHRINALR, RERIXIF, 20155F, ARNERENRTRERENHBFIXIFLIIFT, KHE£E
KB HATR— M T1 . RTXMRE5H7TT,

NE)R BB RIRAEENR
Comparison of the Company's Aid Amounts and Staff Turnover Rates

[ | 2013%ivear | 2014s/vear | 2015%/Year

KIREE (H7T)

242

?a
eI

Hospitalization caring fund offered (yuan) 1.9 6.5 50
SRBEF AR TSR | AT AR | N 2
WTitHE— AL, S8 3. HEREEHSSHENITY  SEh: FRTRUESRN EI/ﬁ%% ( % ) 3 9 4 O 3 ']
vl HEHL  PARR(SE2) 5 =2 SEAR, 5 Staff turnover rate (%) . ’ '
= BERBRINE , SRETRARSE | —i5
e I e

D) =6 & ERHTRRE

2. FEEERREN

Rich and colorful recreational and sports activities

Case: Goldcard carried out care for mother-to-be activity

2015541, & FROAA TR PO A0 8 2RERBHCEET —0 5B TRATGBE, FTRRAYAE
REBRTMWREE, BRERD, S RROMZ T BEANE . EERE. EFREMPEFESEANSERITAE BRE S — EH X BN, AT LIRGBFYATIR, &F 0 BADEBID T4 R T8 EBENE 6 7 &

, FIREFIENRE G, SELH KERRTERIE, BERRNBRR, AR LLHEFEIRIIIKE,
ESRTHRES.

In order to diversify employees' spare-time activities and strengthen their cohesiveness, the company has founded various employee clubs

to enrich their spare-time activities. In addition, the company will also arrange a tour every year so as to help employees to alternate work
with rest and recreation and keep sound in body and in mind.
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FEERIMRITEK
GREEN GOLDCARD, ENVIRONMENTAL
FRIENDLY & LOW CARBON

HEREFTRINEA:

Key issues of social responsibilities
O N2 B ERE / enhance green management
O R EAEF SR / boost greed production and application

O {§5£4®1750 / advocate green action

Inszéxee B

enhance green management

S RROIEQNTVRRAUFELE, TESLECEERRER, BRNRESRIBRZ2EEAR (1S0140005
ISO18000) MBIMER, INEEELNE) (RREEFE) . (FAXBREEAE) . (EFMLESENE) $8IM
MEHE, BEERMRESRFRIT. £ NASEEN2IEE, RARREBEENRN, JE2rlEges
B, MU@EBIMRE RREESR, BANSNESHIE0.

F =0): RROMDMAFESSATHA

. Case: Goldcard join China green corporation alliance

2015540, 2 FRMAIN R AT ERENARE, TEEE
NS BRE (R BT ) WP BA R RARFLA, B THS

B2 I RETHENLESF NGRS FF 6. 2FRY | R
AREY AT WF SRS, HAF LR SR REFRRL PR

AR, AR A RS, FIRFELEE, RERIAETF
By & RAT, Hmish e IR THLE S H it
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Boost green production and application

ERRIDFEAFRRINIRPRETRERA . FERRSHRES, A RErIRPERMREMR, FORIRE
RHE, RUE-mEGESEMINENBENRE, BISIAMRE, HEtdTemi, BORTHN, BS
BEIRFIAE. 20155, ABMRRIER12.7057T, EIEK33%. BUF~EREFE0.12%, BAF~EKIE0.15%, &
FEKFEIRL R AR o

) =) EEAEER, IBINEF)

#J Case: reduce carton box use, ease recycle usee ratio

AFRNHFR TR (X%
M) LA T A A
(B#w A ) , ARk
DU, el
AR &

F 52 [RIPTBEISRIFR LB
K4

Case: protect environment by recycling vesicant

A F Btk wBoR) A B R AT SR R KR, BT AAR BT A 2 & FF40.665KG, L LMY
18.2470; WA MG & TFH0555KG, ELMEL15.174, FHEELF H5493.074, ¥ 45 EH0.11KG,

f? =6): SINIIRE, BATHAEE
K4

Case: introduce new equipment, fulfill energy saving

3| b #HGHS VSD+ £ 7] K ik IR 3 i A S XA LR, BRBRKRAKXALTR, LEGHLBIKI0%, £
W, 4£80000-F KBS, 29 AK100mk, MARSEF100 0 ;

B 3 B B-2500K VAT JE 3 A 1260K VA, Fig, ) & 4847 £50000-F FL B 5

B e 558 B ST A B HRLED B RAT, S 28 465000 LB,
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advocate green action

] sz N
| HHBERD %?*ﬂé ﬂ:ﬂ.liﬁ%
promote green purehase UNDERTAKE ENTERPRISE CITIZEN HAND BY HAND

ERROESFLR. HERRNETESIEST, RNSISHNBETHSEE, BERENEEE (HUETHE
Y, BEEEEHTHEEERS, FIRENSRERE, SiE2015FK, ABDHEAEHENRE 1285,

HEFIEELINR:
(EY/ SERH (LLRRSTAAET ) Key issues of social responsibilities
)

Goldcard <supplier code of conduct>

O #EiR(EI1aE / operating with integrity according to law

FERAREARR) KA ST, MARBFEARR T RGBT, K EA RIF R R R R R B A O MIESELE partner win-win cooperation
0 7 S

SR E R RIGEE T, AR A G AE O Fubit£22a8 / enthusiastic to social benefit

Aol i bR 4 B RIRS 0 G AL, do R B RAR B T A S R AT Rk, WRA LA G
EERRHFRKIE, BT IAGREEILT THRA A,
: N ;\E%
R 2 ER AR AR AL 80 B Ao B HIRIRIRIEE . .
operating with integrity according to law
R E R YA K G R ARG & RN ok se TR R
1.6 88
compliance management

- . EFERGFEFEREEEN, HSHOEANRNSIEE; TEATRINREN, MEATLENKER, #
2 BATRBDR WERTFSADCEERERS, RECIVEELR.
fulfill green office

2WEEE

S RREMEFROARIBIE, ANMERENA. SROTHS, FRDG, B, WRHXSFIEE, B operation with integrity
DI ARIRBEHIS

R B Ak R ENR .

ERROIVLESHEEZENATRES, BUutUEBRNFIREREHEESHMABEZE, BREHPATITZRSINE

SiEF, RETHEMSERELTS T, BT ISEHmNEE, EIEWAE, SOMtangelilFaR.
- AR T 5 & 5 FATR R BF, RANMHEMENELTSRITN, BT sHEERE, [EfluE T SAFEWAIF AR

WHAZIRAKTERBRNFFERE: NAKKALEDT AT 2B KEESIEELR
partner win—win cooperation
S EM I A AR A B D AR R BB G ERRH LB

1. HOIKEE S EREXR
EITRHENDR, BEOARGHITHM ., BAEEEDAIED co-—create strategy cooperation partnership

ERRDTEIIIMEERSE, FUMASIENE, TFREEXE. 2016F, RE%ESIA=)IIKERHDERLE).
IIREBURT. KERSROHERAT. FAMNBRERITERADET 7 MESIFERNY, BIISHARIEIkEX
R, SREBURSTHUIRESIE, AW~ BEREALMESESNEEIS T ER S

AEMPDPBLLEMARS, EHIASW, BORS T
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Case: Goldcard sigh strategy cooperation agreement with CC gas.

201548 7, a5 KAMRAEMATRAS (EERA: 600333) £iTT (KRBASMEERWL) . WH A
FERBEAN, FREFHRY, ZIRPRBEEIEL R, ABRBABEER “ZRN+" ke Wik
LR FRABAAHEERALAR, EFRPORAKE, FA P HBRIT R LA (46 ZHRN 2w
NG IR, R IRE SR LT, AF TRFERFRLF LG LR, FITZLf 247
T, ERAZAABEF,

2 EREMNEHE

Forge responsible value chain

ERBRHBISHERBNOSEHEE, WREIRIET SRS, s HTrEHTemnaRTFs. UnHEz. R
WILERIEERE, BYSHAESIHRNCOZRF IRANERER, RCEMEAES(E, NREFRE, LIRRK
BHtRHERBIR, FTISHENEE.

N IN

2433

enthusiastic to social benefit
EREMHBEMRZLEE, —BMEREZ ORIETS, At KERNHE, BubsS5ts m5l, MEIVERZ
Fits, BzTHE, BIRAEENETAMERRETEMNE. 20156F, ATRMEEH105.557.

Since establishment, Goldcard embraces heart to re-feeding society, continues promote community development and progress,
enthusiastic to social public welfare. In 2015, Goldcard donated amount RMB1.05 million.

{7 =) SESBEXEE)EVE
k4

Case: Goldcard volunteer cares deaf children with blessing

2015469208 , & F R &R H S FAMZIAIRSEI, AN ZCHILEZTINESLR, H24EA I3t
BT A RATE XA, SARAN —REES, FLE TR FRTE L RTILY, @itk
EH, EFEREPTESLFTALALSEREES, SoeF—REAKAESL, LHRBIRE,
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FEEE2016 / OUTLOOK

20165, R¥E “+=R" MUNFBZE, thREF
RRDSCIELELR RAIKHE—F . RAEREFTZBLT
HEHE, (EERE ‘BEM+T . ‘—m—iK . “PE
H1E2025” E—FFIERBERFLBENIES T, SRR
PREEMNRENECFIREZR, HERYATFERRE
=, FREEEEE. SATK, itasrIRRIEE
e, HEt SRR

20165, FMRKF “AEIEER” OB, HE
SARIER . REOR . MBEESHORONEN, T
R mREMNEFE .

RENEHEMNHEEEDATIHHER, R
IR MM EBIASRRTT . BEESL “EHE" i
B, RHEEINTI, SHEIBIHIBITER RN F
SRBAOIS ., SHERTMEEE, LUSHACEERET
EEMRAS, RFVEENEE, BPEFREANE, HREE
RHUESEIR.

20165, HMIERRIERE. Fh. SEAVER, KK
W2, BRI, BHEIFRI.

SRIIETIPDARER .. INRALRREEKFE, BT
HIEBARWABRRNAEZ BMERERN EFRE, #
REEERE, TRER . IHEE—SIBREATS S, SIH
IS, FTEU “EmET AR,

20165, ENEFNEFNE, HIVEERPTBIRE.
ZFE. RE=ANKRKT . ERIBHREMBENERE, &
FHERW S, BREFSHKKGAERAR, FERR
X, RAZLERS,; TEQEREBAR, NS,
FHERERX, WEEARESH; A RS IENIRE
53, WREEEHEEENG, LSRR RSk
35, THEAEAHEENREEEE.

ERXFUME, EEMSTRERBAE, HITEEE
RARSRIEENSE, EYSRARBRTIIHSE. 28k
HWHEFSH, B2 RITEM—EmERRE G
B XRHIMIER. 25, thEYkk

2016 is the first year of "shisan wu" national plan. It is also an
important year for Goldcard to transform. Although the global
economy is stil in the phase of adjustment, Goldcard will
unswervingly stick to innovation development road under the
background of national strategies of "Internet +", "The Belt &
Road Initiatives" and "Made-in-China 2025" etc. Goldcard will
carry out the philosophy of sustainable development, take
advantage of management innovation, technology know—how to
boost social harmony sustainable development.

In 2016, We will stick to "Development is true principle", take
values of delight customer, transform innovation and fight with
passion to continues to improve product quality and economic
benefit.

Goldcard to will change business mode from more sales quantity
to more benefit. Taking initiatives to promote IOT smart gas
solution. Besides, we will firmly make practice of "go abroad"
strategy to tap into global market with intention to make overseas
market become our new development engine. Goldcard will also
introduce budget management to increase customer value and
provide higher return for investor by reducing operation cost and
improving operation efficiency.

In 2016, We will focus on make up short stab of quality, R&D,
management and increase inner strength by optimizing work flow
and reform mechanism.

Goldcard will introduce IPD program and enhance human
resource management level to give talent more room and rapid
channel to get promotion and development. Capability first,
qualification second. Goldcard will reinforce talent introduction,
innovation incentive and forge "fighter based" corporate culture.

In 2016, facing complex economic situation, we will emphasis on
preventing risk of investment, operation and quality. Emphasis on
control  of investment to increase investment return.
Establishment accounts receivable management system to
reduce payment collection risk and increase operation quality.
Perfection on company quality system to prevent significant
quality accident by control the quality through the beginning of
design. This is, in turn, continuously elevate customer
satisfaction and brand reputation.

Goldcard is like a boat and rapidly ship from river towards the
seas. How can we face stormy waters and globalization era?
Taking initiatives to involve in global competition and transform
Goldcard into a mother ship in utility sea. This is our goal, mission
and challenge.
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COMPARISON TABLE OF THE 10 PRINCIPLES OF THE

UN GLOBAL COMPACT
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